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Notes from the Keynote
Create
Phasellus et ligul

Curate

Connect

Converse

Your Assessment
To assess your personal/business approach to social media. You may want to
answer these questions at the beginning and then again at the end of the day.

Where are you currently?

What do you want to be known for?

What do you think you need to do to get from where you are to where you
want to be?

What tools do you want to use?

What challenges have you faced before?

What skills do you need to develop?

Notes from the Breakout 1
Notes on social media platforms

Answering the questions: Which social media network to join?

How will you use the social network you choose:

Create

Connect

Curate

Converse

Planning Your Strategy
Objective
State the objectives of your social media strategy. Why have you decided to
use the social media strategy? How will you leverage this channel to your
advantage?
1.
2.
3.

Channels
List the channels that you are involved with/signed up to...
•
•
•

Tone of Voice
For each channel, define your tone of voice that you will use in all
communications. Then, never post an update without being in this tone of
voice.

Schedule of Social Media
Create a schedule for all social media posts that you will adhere to.
1.

a

•

2.

b

•

3.
•

c

Notes from the Breakout 2
What will social media look like for your business/organization?

Answering the questions: Which social media network to join?

How will you use the social network you choose:

Create

Connect

Curate

Converse

Time Management Tips
How much time will you devote to your social media strategy?

Weekly?

Daily?

Tips/Tricks you learned today:
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growth by developing their customer service, customer relations,
marketing strategy and their existing client base.
To do this they help clients with strategy, implementation and
business improvement in the following areas: Customer Experience,
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social media in business.
However, great strategy is nothing without execution and execution needs people.
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use of social media in business, development of customer service skills, employee
engagement, team development and communication skills.
Adrian also writes a popular blog at www.adrianswinscoe.com where he shares some of
the ideas and techniques that he uses with clients.
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•
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clients. She teaches live seminars, and also uses Skilio to teach
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through the use of social media, her skills lie in the building of long term relations with
potential clients.
As a result, social media plays a big part in her business life. For example, a client recently
asked her to identify one specific contact within a certain company. She simply put a 'call
out' on twitter and within minutes she had the correct contact name and had engaged with
that person via Twitter. She is happy to say that her client is now doing business with that
contact. In short, Ruby says that social media provides her with instant access, through
credible sources, to information or individuals she would like to engage with.
Ruby on Twitter: @RubyEgau
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